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TOGETHER, WE’VE DONATED OVER $1,000,000 ALL 

THROUGH THE SALE OF BOUQUETS.

W e ’ v e  s o l d  o v e r  $ 8 0 M  o f  f l o w e r s . W e ’ v e  d o n a t e d  n e a r l y  $ 2 M  t o  c h a r i t y .
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(Not like a florist)

THINK LIKE A CUSTOMER
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4

CUSTOMERS 

REWARD YOUR

AUTHENTICITY

WITH FOLLOWS,

ORDERS, AND

BRAND LOYALTY.

6 Best Brands (2016) 

10 Best Accounts

158K Users

78 Net Promoter

BRAND MATTERS
Top 100 in America
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SHOW THEM WHO YOU ARE
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“

DON’T USE SOCIAL MEDIA 
TO IMPRESS PEOPLE, 

USE IT TO IMPACT THEM.

”
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8

CONTENT.
CONTEXT.
COMMUNITY.

The 3 C’s of 
Social Media

Brand Building



We  le v e r a g e  o u r  p l a t f o r m s  t o  c r e a t e  c o n t e n t  w i t h  c o n t e x t  

a r o u n d  m a jo r  s o c ia l  j u s t i c e  i s s u e s  

i m p a c t i n g  o u r  o w n  c o m m u n i t y .
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OFFER VALUE, NOT SALES

What makes your shop special?

JUST START FILMING

Talk to the camera, no edit needed

CREATE A CONTENT CALENDAR

Plan ahead like you do your events

ALWAYS RESPOND

Don’t leave the DMs dormant

What can you 
do now?
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