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Rank Equals Dollars

• Google Data – click through rate (CTR) 
as of May 2024

• 100,000 CTRs 
• Position 1: 39,000
• Position 2: 18,700
• Position 3: 10,200
• Postiion 4: 7,200
• Position 5: 5,100
• Position 6: 4,400

• Average Conversion is 3 percent
• Position 1:  1170 orders
• Position 2: 561 orders
• Position 3: 306 orders
• Postiion 4: 216 orders
• Position 5: 153 orders
• Position 6: 132 orders

Ad Position 1 2.1%

Ad Position 2 1.4%

Ad Position 3 1.3%

Ad Position 4 1.2%

Search Position 1 39.8%

Search Position 2 18.7%

Search Position 3 10.2%

Search Position 4 7.2%

Search Position 5 5.1%

Search Position 6 4.4%

Search Position 7 3.0%

Search Position 8 2.1%

Search Position 9 1.9%

Search Position 10 1.6%
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Agenda
§ The Modern Florist Website
§ Successful SEO starts with right 

keywords
§ SEO Basics – off-page and on-

page text
§ Google Business Profile
§ Site speed and images
§ Answer Frequently Asked 

Questions
§ Invest in Search Engine 

Marketing (SEM)

• Based on known data – from Google!

• Distilled best practices

• SEO can be done at little or no cost but 
does require time! And commitment. 



The modern florist website
Why websites are essential in 
2024 (and beyond).

q Where you still make the sale!
q Facilitate online orders and 

increase sales.
q Build credibility and trust with 

potential customers
q Showcases your brand and unique 

style, talents
q Reach a wider audience beyond 

your local area.

Key elements of a successful 
floral website

q Must be FAST! Especially on 
when browsed on the phone

q Mobile responsive
q Visually appealing design with 

high-quality images.
q Easy navigation and user-

friendly interface, aka UX
q Clear calls to action (e.g., "Order 

Now," "Contact Us").
q Integration with social media 

platforms.



Successful SEO starts with right keywords
Keyword Avg. monthly searches Competition Value Top of page bid (low range) Top of page bid (high range)
flower delivery 500000 100 3.14 8.86
florist near me 500000 84 1.4 4.38
flowers near me 500000 99 1.74 5.26
florist 500000 32 2.02 6.4
flower shop near me 500000 89 1.21 3.57
flower shop 500000 55 1.24 3.9
floral shops near me 500000 89 1.21 3.57
floristeria near me 500000 84 1.4 4.38

floral arrangements near me 500000 84 1.4 4.38
floral stores near me 500000 89 1.21 3.57
floral places near me 500000 89 1.21 3.57
send flowers 50000 100 2.94 8.34

same day flower delivery 50000 100 3.94 10.6
send flowers online 50000 99 2.74 8.21
order flowers online 50000 99 2.66 9.34
order flowers 50000 100 3.13 9.82

flower delivery near me 50000 95 2.32 7.57
birthday flowers 50000 100 1.51 5.27
floral delivery 50000 99 2.48 8

Google keyword stats May 1, 2023-April 30, 2024
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SEO: Text Content (off-page)
Optimize html page elements – usually 
accessible in backend of CMS

o <title> tags – using popular keywords
o <meta name = description> -- using strong 

appeal to consumer 

o Image alt text with relevant keywords

Segment landing pages reflecting business 
structure – Google loves solid taxonomy!

o Strong gift or occasion categories such 
“birthday flowers,” “sympathy or funeral,” “get 
well,” “anniversary flowers” 

o Seasonal and varietal – mother’s day flowers 
(gifts), valentine’s day flowers (gifts), roses, 
orchids, lilies



SEO: Text Content    
(on page)

Important on page components
• <h1> header tag – first 

headline in appearing bold on 
the page. 

• First paragraph – contains 
keywords written in context 
found in page <title> and 
<meta name = “description>

• <h2>, <h3> header tags 
• Links – best are intra-site link

<h1>
1st paragraph

<h2>

<h3>



SEO: Text Content    
(on page)

More on-page considerations
• Product description pages
• Blogs – posted at least monthly 

with a word count of roughly 
1000-1200.

• How to leverage AI for this 
content

• FAQs (learn more soon)
Why is adding content important? 
Algorithm for keyword density

<h1>

1st paragraph



Answer Frequently 
Asked Questions 
(FAQs)

Sample FAQs

• What days and hours are you open?

• How do I contact you

• What product types are available?

• Is there an offer code or coupon code I can use for online purchases?

• Can you deliver at a specific time to a funeral?

• What areas do you deliver to?

• Is in-store pick up available for orders purchased online?

• How are shipping and delivery charges determined?

• What about substitutions?

• Can I pick a delivery time?

• Can I get same-day delivery?

• What happens after I place an order?

• Can I make a change to my order?

• Will my flowers be left if no one is home?

• Will you contact the recipient?

• Is the arrangement in the photo exactly what will be delivered?

• What areas do you deliver to?

• How can I determine the status of my order?

Best practices
• Ask staff to write down FAQs 

they get on calls
• Publish landing page with SEO-

friendly URL: ie. 
www.renatosflowers.com/FAQ-
frequently-answered-
questions.html

• Update often!
• Sample: 

https://www.weloveflorists.com/
florist-faq-sample-questions/ 

http://www.renatosflowers.com/FAQ-frequently-answered-questions.html
http://www.renatosflowers.com/FAQ-frequently-answered-questions.html
http://www.renatosflowers.com/FAQ-frequently-answered-questions.html
https://www.weloveflorists.com/florist-faq-sample-questions/
https://www.weloveflorists.com/florist-faq-sample-questions/


Google Business Profile - Formerly 
Google My Business

Best practices (demo)

q Own and manage yourself – as the 
business owner

q Pay attention to emails!
q Update today and often 

q Google Business Profile (GBP) acts as 
your online storefront on Google Search 
and Maps – its own 

q Boosts your local SEO rankings and 
visibility.

q Treat like a social media
q Use review links within email marketing 

and social to build positive reviews
q Emulate on Bing



SEO: Speed and Images

The Need for Speed
• Check speed – huge factor impacting 

bounce, thus conversion
• Use Google speed check 

https://pagespeed.web.dev/ 

Optimized Images
• Ideal format(s)

• PNG for graphics (not photos) 
• WebP for flower photos 
• JPG for other photos 
• https://tinypng.com/ 
• https://imageoptim.com/ 

Get even faster
• Upgrade hosting service level 

(recommended)
• Optimize JavaScript and CSS files
• Update website platform
• Think mobile first

https://pagespeed.web.dev/
https://tinypng.com/
https://imageoptim.com/


Search Engine 
Marketing (SEM) 
– Google Ads
Best practices
• Protect the brand by bidding 

on your own business name
• You are buying clicks, which 

increase search relevance
• Gets you on the platform to 

expand advertising quickly.
• Get help! 
KPIs
• Few months to ramp up
• Think ROI ratio to gauge 

effectiveness – solid 
campaigns provide you twice 
the revenue to dollar spend.



Q/A
renato@floriologyinstitute.com
Linkedin.com/in/renatosogueco
Facebook.com/renatosogueco
Instagram.com/renatosogueco

Cell # 904.327.6404 (text me first!)

mailto:renato@floriologyinstitute.com

