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Total Cut Flowers Import Values
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5.7% 2.9%
el Stagflation 20

Inflation Unemployment Economic Growth

Source: The World Bank
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Expectatlons




Generational Expectations









Generational Wealth Transfer

$150 Billion by 2026

RBC Wealth Management 13



Generational Wealth Transfer

$68.4 Trillion in the next 25 years

Cerulli Associates, 2019 14



Gen Y: 43-26 Years Old
Millennials

Knuth, Rihn, Behe, and Hall (2022)
SAF Orlando 2022 Campbell, Rihn, and Campbell (2022) 15




Generation Z: 12-26 Years Old
Zoomers
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Workforce of 2028

©2Baby Boomers - 5%
Generation X - 28%
Generation Y - 35%

Generation Z - 32%
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Post-COVID Expectations
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Continued Hobbies
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Confidence in Buying
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Worse
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Happier!

Strongly Disagree M1
Disagree 0.3

Somewhat Disagree M1

Neither NS

Somewhat Agree *21

Agree I —se

Strongly Agree “36
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Online Expectations



Table 1: Online retail sales, selected economies, 2018-2020

Economy Online retail sales Retail sales Online share

(S billions) (S billions) (% of retail sales)

2018 2019 2020 2018 2019 2020 2018 2019 2020

Australia 13.5 14.4 22.9 239 229 242 2.6 6.3 9.4
Canada 13.9 16.5 28.1 467 462 452 3.0 3.6 6.2
China 10604 1233.6 14143 5,755 5,957 5,681 184  20.7 24.9
Korea (Rep.) 76.8 84.3 104.4 423 406 403 182 208 25.9
Singapore 1.6 1.9 3.2 34 32 27 4.7 5.9 11.7

United Kingdom 84.0 89.0 130.6 965 564 960 149 15.8 23.3

United States 519.6 098.0  /91.7 5,269 5,452 5,638 9.9 11.0 14.0

conomies above A ,USC 4% A ' JU 4 :

’ ’
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Figure 1. Changes in Online Shopping Before and During the COVID-19 Pandemic, by Age Group

People younger than 35

People aged 35-54

People 55 and older

SAF Orlando 2022
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before
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before
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Once a week or more A few times per month Never or almost never
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36%

44%

27%

34%

36% 16%

62% 23% 15%

38% 26%

28% 28%

36%

34% 32%

RAND Corporation 26



Preference for Online Shopping
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Top Social Media Platforms

SAF Orlando 2022

Facebook
Twitter
Pinterest
LinkedIn
SnapChat
Instagram

Tiktok
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30%

22222222222222



Online Activity

Age
First Time Purchasing

Online Participation

Follow a retailer/grower on
social media

# of social media accounts

SAF Orlando 2022

Irst Time
urchasing

Online
articipation

0.3879

0.3829

Follow a
retailer/ # of social

grower on media
social accounts

media

1

0.4864

30

1



Benefits of Online Purchasing

Quick Delivery
Ease of Ordering
24-Hour Ordering
Shipping

Trust

Higher Quality

Unique Varieties
Availability

Online Reviews \13

0 6.5 13

Percent

Price
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Barriers of Online Purchasing

Lack of Availability

No Delivery to My Area

Shipping Cost
Shipping Damage
Higher Costs
Lower Quality

Can't See Product

Delivered Not Same As Ordered

SAF Orlando 2022

Prefer in Person
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Be Proactive Not Reactive




Proactive Not Reactive

& Generational Wealth Transfer — Don’t forget the next gen consumer and
workforce

& COVID-19 changed consumer behavior. . . for the better

& Consumers who follow you on social media will be brand loyal

& Online purchasing will persist and increase
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