
Reels Means Deals! The 
Power of Short Form Content
With CRYSTAL VILKAITIS
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Chance to Win!



Why TikTok/Reels is Important

⚙ TikTok predicted to have 1 Billion users by 
end of 2021

⚙ Over 1 Billion active users on IG 
⚙ Your customers are here multiple times a day
⚙ Your competitors are capturing their 

attention
⚙ Short form video is attention grabbing
⚙ Video builds trust and relationships
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What’s Working: Short Form Content



Types:

⚙ TikTok
⚙ Instagram Reels
⚙ YouTube Shorts
⚙ Stories
⚙ Idea Pins



Common Misunderstandings: Reels & 
TikTokFalse: It’s hard to create short form video
True: You can film, edit, and post videos right through the apps

False: People aren’t using these apps to shop
True: People ARE using social to discover brands and to shop 

False: Coming up with content ideas for video is too hard
True: There are an abundance of ideas. Keep on watching!

False: TikTok is just for kids!
True: The largest age group is 10-19, but almost 70% of users 
are over the age of 20

False: TikTok is just dancing videos
True: Tiktok has all sorts of videos including educational, 
comedic, storytelling, and yes, dancing! 78/4/21
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Instagram influences the most 
shopping, however leverage both. 
Get visibility on TikTok, build the 

relationship, sell to them on 
Instagram.
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How often should you post?
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Instagram Announces They Are No 
Longer A Photo Sharing App

Focusing on 4 key areas:
⚙ Video
⚙ Messaging
⚙ Shopping
⚙ Creators
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Instagram Announces They Are No 
Longer A Photo Sharing App
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Are your PCGs (Perfect Customer 
Groups) on Instagram?
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Post to Stories Daily
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Up Level Stories with InStories App: $11.99/month



GIFS: Icons and 
graphics that add 
movement and 
accents to your post.

Music: Adding music 
to a story can make it 
more exciting. Relate 
the music to the 
content.



Poll: Yes or No 
questions. Popular 
Polls for retailers 
include:
- This or That
- Love it or Leave it
- Buy or Pass
- Would Wear or Not 
My Style





Question Box: Ask 
your viewer for their 
opinion/to answer a 
question.
Countdown: Can get 
a reminder for 
event/product drop.
Scale: How much do 
they love an item.



Swipe Up Hack If You Don’t Have 10k Followers



Organic Reach = Reels



Reels Trend: What’s Stocked
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Film first video Select Align tool Line up second 
object and film
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Reels Trend: IG Effects

Flower Crown by itsjasminkiefer
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Plants🌱  by huishan_a
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Where to Find Instagram Metrics
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Instagram Metrics
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Short Form 
Content:

All Organic 
Reach!! 



dollareighty.com
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Are your PCGs (Perfect Customer 
Groups) on TikTok?
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Source: App Annie



TikTok Hashtags

⚙ #FloralDesigner
⚙ 3.9 Million Views
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TikTok Hashtags

⚙ #FloristLife
⚙ 14.1 Million Views
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TikTok Hashtags

⚙ #FloristsOfTikTok
⚙ 54 Million Views
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TikTok Trend: BTS
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TikTok Trend: BTS
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TikTok Trend: Expert Tips
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TikTok Trend: Expert Tips
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TikTok Metrics
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TikTok Metrics
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⚙ For You = For You Page 
(TikTok’s algorithm has 
picked these videos for you 
to watch like the explore 
page on IG)

⚙ Personal Profile = Someone 
landing on your profile and 
viewing the video

⚙ Following = Your followers 
seeing your video in their 
feed



TikTok Metrics
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Reels/TikTok Content Ideas

⚙ Tips on how to extend the life of your bouquet
⚙ How to create a dried bouquet
⚙ Showcase most fragrant flowers and which time 

of year they are in season
⚙ How to identify your flower style (ie Minimal, 

Tropical, Modern, Traditional)
⚙ Collections (colors, products, customer photos)
⚙ Bust Myths, the difference between X and Y
⚙ A day in the life/Intro to you and your biz
⚙ Share your favorite flower bouquets from 

celebrity weddings (BONUS: Recreate 
bouquets from celeb weddings)

⚙ Time-lapse videos
4
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Time-lapse Video

⚙ Merchandising a new display
⚙ Showcasing new stems
⚙ Building a Bouquet
⚙ Filling the Stem Bar
⚙ Loading up the delivery vehicle 
⚙ Opening the store in the morning
⚙ Putting a bouquet in water and seeing how it 

perks up
⚙ Packing up an order
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Time-lapse Video
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Time-lapse Video Replies
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Voiceover Tool

⚙ Allows you record your 
voice over top of a 
video

⚙ Available in both 
TikTok & IG Reels
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Favorite Content Idea:

⚙ Bouquets inspired by T.V./movie characters
Ursula inspired bouquet
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Favorite Content Idea:
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Favorite Content Idea:

⚙ 237.2 K Likes
⚙ 2193 Comments
⚙ 5108 Shares
⚙ Requests for more 

videos
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Save time by...

⚙ Creating a “shot list” and “caption bank”
⚙ Batch create content (copy and 

videos/graphics)
⚙ Schedule posts so you don’t miss a day, or 

upload and save as Draft and post in real time 
daily

⚙ Get User Generated Content
⚙ Delegate! Someone on your team and/or hire 

someone to create for you (upwork.com, 
tribegroup.co)



Tribe



Tribe



Tribe



Grow Your Audience By:

⚙ Advertising (fastest way)
⚙ Trends/Music
⚙ Cross promote (other social, in-store, email, 

print)
⚙ Hashtags
⚙ Record/edit in the app 
⚙ Don’t post a TikTok to IG/upload videos 

separately



Get the Crystal Media 5-Step 
Posting Process, Free Training





Chance to Win!
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