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Hello!

▪ Joe Vega
▪ 15 years in the 

floral industry
▪ Co-founder of 

Lovingly
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You Will Learn…
▪ Awareness of Online Presence
▪ Positive User-Experience
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Awareness of Online Presence
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Changes in Consumer Behavior
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Online Flower Shops
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Imagine a World…

▪ Easy online ordering
▪ Attract loyal customers
▪ No more wire-services & 

order-gatherers
▪ Artistic freedom
▪ Positive online reviews
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The 3-Second Rule
▪ Is this going to be easy?
▪ Can you deliver on time?
▪ Are you going to make me look good?
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Positive User-Experience
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The Gifter’s Journey
▪ The Product
▪ Delivery
▪ Self-Expression
▪ Reciprocation
▪ Celebration
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Your Website Should Be…
▪ Fast
▪ Easy to Use
▪ Secure
▪ Helpful
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Online Check-Out
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source: baymard research

https://baymard.com/blog/checkout-flow-average-form-fields


Give Your Check-Out “Manners”
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Card Messages
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