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Reaching Trend Makers:  
The Architectural Design of Flowers  

 
 

 
Architectural Design of Flowers:  

Third-party Experts as Spokespeople  
 

Kelli Ellis 
▪ Celebrity Lifestyle & Collection Designer
▪ Design Psychology Coach & Author of Do I Look 

Skinny in This House?
▪ Luxury Magazine’s “Editor’s Top 10 Designers”
▪ HGTV, E! Network, eHow.com 
▪ Co-creator of Interior Design Camp

Mark Woodman, CMG 
▪ Interior Designer
▪ Color expert and past president of Color Marketing 

Group
▪ International speaker and consultant
▪ Clients include DuPont Corian, Zodiaq, 3M Post-Its, 

Sherwin Williams

 
Architectural Design of Flowers:  

Production of “Two-Minute Trends” Videos  

Series of seven 
professional videos 

Videos for the Design Professional
Available at aboutflowers.com/twominutetrends

These videos speak specifically to 
interior designers about how they 
can help their clients enhance 
public and private spaces through 
flowers. 

Videos for the Consumer

These videos speak to both interior designers and consumers 
about how flowers can enhance their homes and offices.  

Available at aboutflowers.com/twominutetrends



Beautiful photography of florals 
in interior environments 

Professional Photography



The Two-Minute Trends 
program with videos and 
photography is presented to 
the media, interior design 
community, and consumers 
through a dedicated web 
page.  
 

aboutflowers.com/twominutetrends

Online Resource Center  
for the Floral Industry  

safnow.org/twominutetrends

Petal It Forward  
 
 

Keep one, share one  
 
 



Petal It Forward 2018 
Wednesday, October 24  

 
 
 

Petal It Forward 
2018 

Tips & Resources: safnow.org/PIF  
SIGN UP: safnow.org/pifform  

Aboutflowers.com  
 



Aboutflowers.com REDESIGN 
 
 
 

Check 
it out!

New University Research 
on the 

Health Benefits of Flowers  

 

Erin Largo-Wight, Ph.D. 
Associate Professor 

Department of Public Health 
University of North Florida 

Jacksonville, Florida 
 
 
 



Flowers and Stress 
Study: The impact of 
flowers on stress and 
health among women
Erin Largo-Wight, PhD 
Associate Professor 
Department of Public Health 
University of North Florida 
largo.white@unf.edu

Why Study Stress?
• Prevalent 
• Negative impact on health 
• Solutions are important

Health By Design Health By Design 
Contact with Nature

Biophilia Hypothesis - nature 
contact and being outdoors is an effective 
intervention for people today because of 
the linkage to survival in the past (Buss, 
1995; Wilson, 1984).   

Attentional Restoration 
Theories - nature contact enhances 
health and learning through a process of 
restoration (of fatigued cognitive 
resources)  and / or stimulation (of 
underutilized areas to balance 
concentrated stimulation and or enhanced 
sensory perception) (Kaplan, 1995; Ulrich, 
Simons, Losito, Florito, Miles, Zelson, et 
al., 1991). 

Urban Trees and Vegetation

(Kuo & Sullivan, 2001)

greener areas surrounding inner city housing projects, less crime reported

(Grahn & Stigsdotter, 2003)

more often participants visited green space in the city or town, the less likely he or she would 
be to report perceived stress and stress-related illnesses

Urban Trees and Vegetation



 (Moore, 1981; Kaplan R, 2001)

Natural View from Window (Prison)

prisoners with an outside view from their cell window of rolling farmland and trees had 24% 
less sick visits than prisoners with a courtyard view from their cell window. 

 (Ulrich, 1984; Kaplan R, 2001)

Natural View from Window (Hospital)

patients in hospital room with window nature view spent less days in hospital, used less pain 
medication, and less negative comments than patients in identical room with brick view

(Beachemin & Hays, 1996)

Bright Natural Light (Clinical)

patients with bright sunny (direct) rooms had significantly shorter average hospital stays (16.9 
days) than patients in dimly lit (structure) rooms (19.5 days)

Indoor Plants (Office)

high plant condition (22 plants in 130 square feet office space) reported greater well-being, 
greater perceived office attractiveness, and comfort than the other conditions

Larsen et al., 1998

Fish Tanks (Office/Clinical)

 (Katcher et al. 1984)

dental patients who viewed fish swimming in an aquarium had significantly lower anxiety and discomfort 
and increased patient compliance than their counterparts

Nature Sounds/Images (Clinical)

(Diette et al., 2003)

RCT showed that nature therapy group (bedside curtain with nature scene & nature CD) showed a 
43% increase in the self-reported pain control for diagnostic procedure compared to the control 
group 



SUMMARY OF OUR NATURE 
CONTACT RESEARCH

Contact with Nature at Work
Largo-Wight, E., Chen, W., Dodd, V., & Weiler, R. (2011). The Nature Contact 
Questionnaire: A measure of healthy workplace exposure. WORK: A Journal of 
Prevention, Assessment, & Rehabilitation, 40(4), 411-423. 

Contact with Nature in Office

503 desk-bound office staff with more contact with nature in their office had 
significantly less reported perceived stress and health complaints. Of the three 
subscales of Nature Contact, the most “direct” contact had largest effect.

Largo-Wight, E., Chen, W., Dodd, V., & Weiler, R. (2011). Healthy workplaces: The role of 
nature contact office exposures on employee stress and health. Public Health Reports, 126 
(Suppl. 1), 124-130. 

No demographics or baseline stress difference between control (n=19) & trt  (n=18). Average 
posttest stress scores were lower for both control (p=0.173) a& trt (p = 0.0065; 95%CI: 1.69-8.88). 
A main effects ANCOVA model revealed controlling for baseline stress, post intervention stress was 
4.22 (95% CI: 0.17 - 8.28) lower for the treatment group compared to controls (p = 0.041). 

Contact with Nature in Office
Largo-Wight, E., Wlyudka, P.S., Merten, J.W., & Cuvelier, E. (2017). Effectiveness 
and feasibility of a 10-minute employee stress intervention: Outdoor booster 
break. Journal of Workplace Behavioral Health, 1-13. doi: 
 10.1080/15555240.2017.1335211

No difference among demographic or EMG and self report baseline data (pulse) among groups silence 
(n=9), nature sound (n=17), & classical music (n=14). A paired t-test by group showed a decrease in 
muscle tension, pulse rate, and self-reported stress in the nature group and no significant 
differences in the control or the classical music groups. The significant reduction in muscle tension 
occurred at least by seven minutes of listening to the nature sound 

Contact with Nature in Office
Largo-Wight, E., OHara, B.K., & Chen, W. (2016). The efficacy of a brief nature 
sound intervention on muscle tension, pulse rate, and self-reported stress: Nature 
contact micro-break in an office or waiting room. Health Environments Research and 
Design Journal, 10(1), 45-51. doi: 10.1177/1937586715619741

Contact with Nature in School
Largo-Wight, E., Guardino, C., Wludyka, P.S., Hall, K., Wight, J.T., & Merten, J.W. (2018). 
Nature contact at school: The impact of an outdoor classroom on children’s well-being. 
International Journal of Environmental Health Research. Doi: 
10.1080/09603123.2018.1502415

Significantly fewer teacher redirections of child behavior condition (t = 2.49, p < 0.05) and fewer 
children were off off task on average in the nature condition. There were mixed wellbeing results; 
children reported no significance difference in happiness in the two conditions, but teachers 
reported modest benefit in child well-being in the nature condition. 



1. Advocate preserve wilderness
2. Incorporate wooded parks/green space 

communities
3. Maintain gardens at settings
4. Cultivate grounds for viewing
5. Welcome animals
6. Potted plants
7. Bright, natural light
8. Clear view outside
9. Allow outside air/sounds in
10. Nature photography/art
11. Nature simulations
12. Recorded nature sounds

Largo-Wight, E., Wlyudka, P.S., Merten, J.W., & Cuvelier, E. (2017). Effectiveness and feasibility of a 10-
minute employee stress intervention: Outdoor booster break. Journal of Workplace Behavioral Health, 1-13. 
doi:  10.1080/15555240.2017.1335211

THIS 
STUDY
Impact of Flowers on Stress

Purpose 

This experimental study was 
designed to examine the 
effect of a cut flower 
arrangement on self-
reported stress among 
women. 

Methodology
• N=170 women, ages 18-65 

• 12 consecutive days of stress 
surveys 

• Delivery (day 5/6) of “thank 
you” gift: 
• n=58 flower delivery 
• n=55 luxury candle delivery 
• n=57 no delivery

Methodology 
Description of Surveys

Results 
Sample Characteristics



Results 
Reported Stress

Women living with flowers, 
even just for a few days, 
reported a significant 
decrease in their stress 
levels.

Results 
Reported Stress

Perceived Stress Questionnaire (PSQ) 

• Posttest lower in all groups 

• Flower group had greatest reduction in stress (average 5.5 
points drop, p<.00001)

Results 
Reported Daily Mood

There were no detectable differences or 
trends in mood changes day-to-day 
among the groups, but women in the 
flower group reported significantly 
greater impact of flowers on mood at the 
end of the study compared to the candle 
group.

Results 
Reported Impact

Women that received flowers reported 
greater enjoyment, improvements in 
mood, more stress reduction, and better 
well-being following living with flowers 
for a few days.

Results 
Reported Impact

• Women in the flower group reported the following in comparison to 
the home decor (candle) group:  
• Significantly more of a positive response for enjoyment (p<.05) 
• Significantly better mood (p<.05) 
• Greater mean stress reduction  
• Greater mean well-being

Implications
• May create “moments of calm” 

through contact with nature 
such as flowers. 

• Simply adding flowers to the 
home resulted in significant 
decrease in reported stress. 



The industry has a 
great story to tell!  

Past research still generating 

news coverage 

2018 

The Effects of Flowers on Stress 
Research 

PR PROGRAM 
Program Elements: 

▪ Graphics development  
▪ Web page 
▪ Press release and outreach to 

broadcast, print and online media 
▪ Satellite media tour  
▪ Blogger partnerships 
▪ Videos for social media 
▪ Paid promotion on social media 

The Effects of Flowers on Stress 
Research 

PR PROGRAM 

The Effects of Flowers on Stress 
Research 

PR PROGRAM 

The Effects of Flowers on Stress 
Research 

PR PROGRAM 



The Effects of Flowers on Stress 
Research 

LEAD RESEARCHER AS 
SPOKESPERSON 

Erin Largo-Wight, Ph.D. 

▪ Credibility: Areas of expertise includes 
Nature Contact & Stress 

▪ Preparation: Message development and 
media training 

▪ Activities: Quotes for press materials, 
media spokesperson, interviews 

The Effects of Flowers on Stress 
Research 

Present the PROBLEM: Americans are stressed! 
According to a survey by Wakefield Research commissioned by SAF in July 
2018: 

▪ 68 percent of people feel stress on a weekly basis and 32 percent are stressed 
every day.  

▪ Women, in particular, are impacted, with 25 percent reporting experiencing 
stress multiple times a day.  

Present the SOLUTION: 
Today, there is a surprisingly simple way to relieve stress: FLOWERS. 

The Effects of Flowers on Stress 
Research 

New research from the University of North Florida’s Department of Public Health 
shows that living with flowers, even for just a few days, can significantly alleviate 
daily stress. 
▪ “Now it is both intuitive and scientifically known that adding elements of nature, 

such as flowers, to interiors promotes well being.” 
▪ “The findings are important from a public health perspective because adding 

flowers to reduce stress does not require tremendous effort to generate a 
meaningful effect.” 

▪ “When life seems to be in a constant state of frenzy, flowers can provide a 
much-needed moment of calm.”

aboutflowers.com/StressLess 

SATELLITE MEDIA TOUR 
Official Program Launch: August 22, 2018 

▪ 18 radio and TV interviews in 
one morning 

▪ Markets included:  
▪ St. Louis 
▪ Sacramento 
▪ Phoenix 
▪ Baltimore 
▪ Houston 
▪ Seattle 
▪ Chicago 



PRESS RELEASE &  
CUSTOMIZED MEDIA PITCHING 

Official Program Launch: August 22, 2018 

The Effects of Flowers on Stress 
PR PROGRAM: Initial Results 

105,416,618 
Consumer Impressions to Date 

(As of 9/10/18) 

JUST THE BEGINNING! 
PR program will continue through  

end of 2018 and into 2019 

LONGEVITY
We expect to see ongoing pick up by news media, 
as well as requests for interviews.

BUILDS ON OTHER STUDIES 
We expect past SAF research to be referenced and 
covered as a result of this new study.

ADDITIONAL PITCHES
We will conduct ongoing pitches based on calendar 
opportunities.

2019
Our outreach will continue into 2019 and the 
opportunities a new year brings.

JUST THE BEGINNING! 
Resource center for SAF members 

coming soon on safnow.org 

Stay tuned to SAF publications 

Marketing programs funded by  

Thank you participating growers, wholesalers, 
importers and suppliers



THANK YOU  
PR Fund Supporters!

PLATINUM LEVEL 2018 ($20,000+) 

▪ Smithers-Oasis USA/ 
 Floralife

GOLD LEVEL 2018 ($15,000+)
▪ Syndicate Sales, Inc. 

THANK YOU  
PR Fund Supporters!

SILVER LEVEL 2018 ($10,000+)
▪ Accent Decor, Inc. 
▪ Delaware Valley Floral Group 
▪ Kennicott/Vans/Nordlie

BRONZE LEVEL 2018 ($5,000+)
▪ Bill Doran Company 
▪ Equiflor/Rio Roses 
▪ Pennock Company

 
safnow.org/prfund

 
 

THANK YOU  
PR Fund 

Supporters!  
safnow.org/prfund 

jsparks@safnow.org

 
JOIN TODAY!

The Power of Flowers: 
Reaching the Consumer 

Through Creative Promotion 


