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Consumer Marketing:
Program Highlights
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Women’s Day: March 8

bl
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Christine Arylo, best selling author and love expert, shows you how to
honor and appreciate mothers, daughters, sisters, fiends, and mentors.
=20UBGAHOBrY

‘Women's Day is March 8
‘Women's Day s March 81 Christine Arylo, best selling
Christine Arylo T e
. Wome
Transformational Teacher, Speaker, Author by P, Tl

Christine Arylo GCnrstinaAryio - Mar 4
In our busy lives, lets take a pause & tell the women who have made a
diff, how much we appreciate them ow.ly/JTEPS #womensday

4% SAF AMELIA ISLA!

Women’s Day Posting, Tweeting

.HWFW-:- werF actor « Fet
Make her smilel swomensday bit.ly/1 ZIBMNI

.ﬂv— Focios - a3
Honor, respect and love translate so
beautifully with flowers. #womensday bit.ly

| WOMEN’S DAY
is MARCH 8
v dilie

Flower Factor " Mg
Women's Day is March 8. Ideas to honor

moms, daughters, sisters, friends & mentors:
bit.ly/1 EOfx6q #womensday

shared a link

Women's Day is March 8

Women's Day is March 8 Christing Arylo, best solling
PSS author and love expert. shows you how to honor and

appreciate mothers, daughters, sistors, frionds, and. .

is March 8

I[SLAND 2015
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" T 600,000 impressions

International Wemen's Day is Sunday - how can you simply love on the

women you love? Reflect the Ditference She's Made in Your Life. We often . Aboutflowers.com

think people know the tremendous impact they've had on our fves, but
most women feel like they are never doing quite enough. Be a mirror fo
reflect that you cherish and appreciate how much she matiers. Be specific
makes the appreciation and love get through, sa apen your heart to her and March 8 is Women's Day! Think about the special women in your fife. Best

el P Sert | saing aulhor and ove exprt Civistne Ayloprovidessimple wys o
ideas, | wrats this for you http:Hwwiw aboutfiowsrsblog, comid-ways- ct friends. 1sday hitps://www.youtube.com
e Fowrroan
Z Flowers are a mighty way to say thank you!
4 Ways to Celebrate the Women #womensday Women's Day is March 8:
Y o opnen ST youtu.be/2cUBCAHoBrY via @YouTube
W women are so busy we rarely have the time to B vouree

‘siow down long enough to appreciate and.

AHUUTFLOWERSELUG.COM

Lika - Comment - Share - W4

Flower Factor o #iowetactor - Mar 8
Show a friend some love today! ¥WomensDay

o it
oy Dy o8 March 8. Tigst 15 Exprss yous cearstion with fowers?
oy b M

el -
Posted by Jenny Scala

Use these tips to exp your ion with #womensday
hitp .comifiower-| y .../womens-day.html

Thank you Lane DeVries,
Sun Valley Floral Group
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Women’s Day Resource Center
www.safnow.org/womensday

Women's Day Resource Center

Print this page Send to a friend

Welcome to SAF's Women's Day Resource Center, where you'll find tools,
information and advice to promote flowers for the occasion.

International Women's Day, observed annually on March 8, is a day to honor
and celebrate the achievements of women from around the world. With efforts Women's Day Materials
dating back as early as 1908, the occasion is an official holiday in 28 countries. '

Facebook Shareable Graphics
Itis a time to recognize the amazingly = and Cover Images
PRy influential women throughout history

B3 and today — from business to politics to  £acebook Posts
|  athletics to philanthropy to celebrity. Twoots
8 And itis a time to celebrate the Web Banner Ads
amazing women we interact with on a
daily basis and to express respect, Print Ads
i d love.
appreciation and love. ot
Around the world, eople give
s A PAOR Y Press Release

flowers and other small gifts fo their
8 mothers, wives, grandmothers and Talking Points

daughters, as well as coworkers,

teachers and friends in recognition of Women's Day. In the United States, the Radio Commercial Scripts
observance is growing. In 2013, more than 260 events were held nationwide.

ISLAND 2015

Women’s Day Resource Center

— Sharable Facebook graphics
— Web banner ads e
— Print ads ”

Eimmsm Sednites
Welcome to SAF's Women's Day Resource Center, where you'll find tools,
ation and promote flowers for the occasion.

— Posters - T -
— Suggested Facebook posts
— Suggested tweets

— Color fliers

— Press release

— Talking points safnow.org/womensday
— Radio commercial scripts

— Ideas & advice

4% SAF AMELIA ISLAND 2015
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B WOMEN'S DAY 40 - womeN's
isMARCH8 % o Sl ¥ DAY S
' TV - . 1, - T

moms, daughters, sisters, friends & mentors:

Women's Day is March 8. Ideas to honor
bit.ly/1EQfx6q #womensday

Aboutflowers.com

Posted by Jenny Scala March 4 - @

March 8 is Women's Day! Think about the special women in your life. Best
selling author and love expert Christine Arylo provides simple ways to
celebrate cherished friends. #womensday htips:/www.youtube.com

Christine Arylo @CnastineAryo - Mar 4
In our busy lives, lets take a pause & tell the women who have made a
diff, how much we appreciate them ow.ly/JTEPS #womensday

{)) SAF AMELIA ISLAND 2015

m Industry Partnership

=Asocolflores

=Association of Floral Importers of Florida (AFIF)
=Cal Flowers

=California Cut Flower Commission (CCFC)
=Produce Marketing Association (PMA)

=Society of American Florists (SAF)

=Wholesale Florist & Florist Supplier Association
(WF&FSA)

WOMEN'S DAY

¥
S Wpheh

{), SAF AMELIA ISLAND 2015
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Follow SAF on Social Media
n Facebook.com/AboutFlowers.com

Twitter.com/FlowerFactor

@ Pinterest.com/AboutFlowers

ieOWEimclouelg ~AboutFlowersBlog.com

{)) SAF AMELIA ISLAND 2015

Consumer
Marketing Program

4% SAF AMELIA ISLAND 2015
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2015 Local
Marketing Materials

Local Marketing Kit distributed
to SAF members in August 2015

4, SAF AMELIA ISLAND 2015

Flowers
on
the

set!

4 SAF AMELIA ISLAND 2015



9/21/15

2015 Marketing Kit Posters

.

ISTSQ EXPERTS IN THE ART OF EXPRESS

on

4/ SAF AMELIA ISLAND 2015

2015 Marketing Kit Posters

'! <

4

TABLETOR TWO PARTY OF 5IX  CELEBRATION.OF THE YEAR

W

4 SAF AMELIA ISLAND 2015
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Direct Mail Materials Available
at safnow.org/kits

TABLETOR TWO

= Postcards
= Statement Stuffers

change

SSSSSSSS B ExRERTS IN THE ART OF Expression TR

{)) SAF AMELIA ISLAND 2015

Marketing Materials Available Online
at safnow.org/kits

g % chander
t{“’ — = Customizable print ads
@ ﬂj R (3 sizes)

e, e B = Smaller versions of
e — posters

= Customizabile fliers
matching posters

= Web banners

= Sharable Facebook
images

= How-to advice and
promotional ideas

AF AMELIA ISLAND 2015

10
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2015 Public Relations Program

* Omnibus Survey

* Media Outreach

= Expert Spokespeople
* Promotional Stunt

4% SAF AMELIA ISLAND 2015

Omnibus Survey
Spring 2015

Surveyed 2,500 Americans
18+ years of age
50% women, 50% men

4% SAF AMELIA ISLAND 2015

11
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Flowers can improve life at home and work

76% of Americans agree “having flowers in my

home or office improves my mood.”
(Women 89%, Men 64%)

g

4% SAF AMELIA ISLAND 2015

People don’t need a reason to receive flowers

84% of Americans agree “the best reason for receiving

rn

flowers is ‘just because’.
(Women 92%, Men 76%)

4% SAF AMELIA ISLAND 2015
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‘Just Because’ outranks other major occasions for top
reasons for receiving flowers to make them happy.

R,

Just because (63%) ..'o
Birthday (45%)
Anniversary (39%)
Holidays (38%)
Thank you (36%)

Get well (35%)
Relationship milestone (33%)
I’'m sorry (18%)
Academic/professional achievement {18%)
New baby (11%)

Other (7%)

*Gen Xers most likely to indicate “just because”:

Millenials 61%, Gen X 68%, Baby Boomers 62%, Silent Generation 56%

4 SAF AMELIA ISLAND 2015

Giving is just as satisfying as receiving flowers

88% of Americans 80% of Americans
agree “giving agree “receiving
flowers flowers from others
to others makes me feel
makes me feel happy.”
happy.”

4% SAF AMELIA ISLAND 2015

13



Flowers and Romance

= 25% of Americans received flowers from a
romantic interest or significant other in the

past year.

= One in ten women (11%) have never received
flowers from a romantic interest or significant other.

4 SAF AMELIA ISLAND 2015

8 in 10 Americans reported they would have a positive reaction
if a romantic interest or significant other gave them flowers.

Feel special (53%)
Smile (52%)
Feel happy (52%)
Be grateful (37%)
Feel lucky (22%) .
Show flowers off to others (17%)
Feel like a million bucks (17%)
Be in the mood for romance (15%)
Post pictures on social media (11%)
Fall in love all over again (10%)
Forgive and forget (5%)
Take selfies with flowers (4%)

*Millenials are more likely than others to feel lucky (31%), be in the mood for romance (22%), post pictures in
social media (21%), fall in love all over again (16%)

4 SAF AMELIA ISLAND 2015

9/21/15
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Nearly 4 in 10 Americans (37%)* indicate florists have helped
them in a past or current relationship, most frequently to say

f{{“m] “I love you” or schedule a surprise delivery.

Choosing the right flowers to say “I love you” (11%)
Scheduling a surprise flower delivery (4%)
Creating an arrangement in my significant other’s favorite flowers/colors (10%)
Choosing the right flowers to show support (9%)

Saving the day with a last-minute flower order for special occasion (8%)
Choosing the right flowers to express congratulations (7%)
Choosing the right flowers to impress my date or significant other (6%)
Choosing the right flowers to say “I'm sorry” (4%)

Giving me relationship advice (2%)

Other (4%)

A florist has never helped me in a past or current relationship (63%)

*43% of men say florists have helped them in a past or current relationship, a significantly higher amount than
women (30%).

4 SAF AMELIA ISLAND 2015

2015 Omnibus Survey

Ac o

{)) SAF AMELIA ISLAND 2015
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Dak Kopec, Ph.D.

Design Psychologist and author

Write blog posts

4% SAF AMELIA ISLAND 2015

flower factor

Dak Kopec, Ph.D.

CONTRIBUTORS ABOUT MEDIA GALLER

All Posts By Dak Kopec
Profound Emotions Tied to Tradition

by Dok Mogos on June 21, 2015 2 3 M pm

June 2015

4} SAF AMELIA ISLAND 2015

9/21/15
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2015 Public Relations Program

Omnibus Survey
Media Outreach
Expert Spokespeople
Promotional Stunt

4% SAF AMELIA ISLAND 2015
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Keep One, Give One

4, SAF AMELIA ISLAND 2015

18



9/21/15

PETAL
IT FORWARD

.
-

4% SAF AMELIA ISLAND 2015

©PETAL
T FORWARD

#PETALITFORWARD

4} SAF AMELIA ISLAND 2015
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R

#petalitforward

{)) SAF AMELIA ISLAND 2015

#petalitforward
SPETAL

I'T FORWARD

Science proves flowers make
people happy. If these did the trick,
show us at #petalitforward

@ Instagram/about_}{owers
y Twitter/} owerfactor
n Facebook/about)owers

SMILES BY THE SOCIETY
OF AMERICAN FLORISTS

{)) SAF AMELIA ISLAND 2015

9/21/15
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#petalitforward
n Facebook.com/AboutFlowers.com

%' Twitter.com/FlowerFactor

{)) SAF AMELIA ISLAND 2015

Thank You
ASOCOLFLORES

4} SAF AMELIA ISLAND 2015
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Petal It Forward:
Marketing + Industry = SUCCESS

4% SAF AMELIA ISLAND 2015

Thank You

* Dramm & Echter

* Dos Gringos

* Flores El Capiro

* Holland America Flowers

= Delaware Valley Floral Group

4% SAF AMELIA ISLAND 2015

22
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Petal It Forward

= Media Outreach

= Spokesperson On Site
= Social Media Posting
= Blogs

Christine Arylo
Best Selling Author

{)) SAF AMELIA ISLAND 2015

Petal It Forward:
NYC = Nationwide

4} SAF AMELIA ISLAND 2015
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Will you join us?
Petal It Forward
Online Resource Center

u Event Yaur Shop
P P e i L ey et S o P e
P
e
e et e e e e © 1
Socmq r

—_—

ﬂ Fno:ls“ SAF's Petal It Forward Event (NYC)

Your Growth is Our Business T e ey

Flower Promos Consumer Research & P

safnow.org"i;;ialitforward

{)) SAF AMELIA ISLAND 2015

Petal It Forward:
Surprise people on the street with flowers!

Sample Layout Your Flower Card Template

@PETAL
IT FORWARD IT FORWARD

Science proves flowers make Science proves flowers make
people happy. If these did the trick, people happy. If these did the trick,
show us at #petalitforward show us at #petalitforward

safnow.org/petalitforward

4% SAF AMELIA ISLAND 2015
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Petal It Forward:
Get t-shirts made for your flower team

Your T-Shirt Front

PETAL
IT FORWARD

#PETALITFORWARD

Your T-Shirt Back

#PETALITFORWARD

safnow.org/petalitforward

4} SAF AMELIA ISLAND 2015

Petal It Forward:
Reach out to media

““MEDIA ADVISORY**
CONTACTING THE MEDIA: Tips to Baost Your Media Coverage pHOTT BEL
INAME OF SAF MEMBER'S COMPANY / FLORIST] IN PARTNERSHIP WITH THE
imike Mot Link OF AMERICAN FLORISTS SET TO SRIGHTEN [DAY OF THE WEEK] FOR
L o ausy [LDCAL AREA]; EIICM|LOCA|31 TO PETAL IT
ey - FORWARD"
e 3 v ot e
ol e e ok R OF THE PETAL.
S0 mra s o 10 Amar
o et petotcaly v b
Kngw Wha You'rs Piching
i e 2 e * DU COUL TR PRI TR /11 A2 495010 00 FLHIZIL A1 8 SRR, 0 e
brar mewm mw‘-qum—ln“m
o, * MALARIS AN POV MERUNER TENNARKK, 1 PO OF A ASAeH Tt
g 1 THEA ROME O SRS TR MRG.
Tumur, Eprmtons —
For wxamyin, g i sy hna, mamy W THESOCITY ¥ AMERCAN FLORETH [LOCAL AREA] PETAL T AORARG! TEANM I PARTMERSHS WTH
[¥oA GAGANGATIN
Custrics & Press Release and Medis Advisory S vriac
s yomar wry S
Py
e, i, o, our e

safnow.org/petalitforward

{)) SAF AMELIA ISLAND 2015
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Petal It Forward:
Post on social media before, during, after

SOCIAL MEDIA MESSAGES: The Power of Social Media

We recommend posting content directly to Instagram and cross-posting to Facebook from within the Instagram platform. In addition, we
suggest posting to Twitter natively — doing so allows photos o appear within the Twitter stream, ing the of those i
through content. Always include the #PetalitFoward hashtag.

Why hashtags? Hashtags are words or phrases used on social media sites (prefaced by a # sign) that identify specific content and
messaging. In this instance, using #PetalltForward indicates that a photo or message is part of a larger content series and allows social
media users to explore all content related to the #PetalltForward campaign, which helps to spread the positive flower message.

We encourage all social media content to be tagged #PetalitForward. Once a is used with can build. It also
allows you (and us) to easily the of the ign after i

Messaging for Instagram and Facebook
Spread your event with these messages:
= Join in on the fun today as we #PetalltForward with @About_Flowers! We'll be spreading happiness today by giving away two
bouquets of flowers — one for the recipient and another to gift to someone eisa. Follow along at #PetalitForward all day!
« Foliow along as we #PetalitForward with @ About_Flowers! We're gifting two flower bouquets - one 1o keep and another 1o spread
aven more happiness. How are you going to #PetalltForward today?
= Nothing brightens someone's mood quite like receiving flowers. Follow along as we #PetalitForward today with @ About_Flowers,
surprising strangers with two flower bouquets - one to keep, and another to spread even more happiness.

safnow.org/petalitforward

PETAL IT FORWARD:

o o, W SAF

safnow.org/petalitforward

9/21/15
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Get SOCIAL with us!
'i facebook.com/AboutFlowers.com

twitter.com/FlowerFactor

-
0 Instagram: About_Flowers

oW aldzloiteld ~boutFlowersBlog.com

#petalitforward

4% SAF AMELIA ISLAND 2015
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Spreading the Positive Message about F

The SAF Fund for Nationwide
Fl
o\\“@ o1, PR ef

N

SAF PR FUND

ations f

>

§
S
&

1m0
>

FRIEND:
s

I3
$15,000 - $19,999 | COPPER:

BRONZ

ONZE
$5,000 - $9,999

. | conTriBuTOR:

{) SAF AMELIA ISLAND 2015

THANK YOU
PR Fund Supporters

5‘( &

SAF PR FUND

- AMELIA ISLAND

9/21/15
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SAF PR FUND
Join Today!

4% SAF AMELIA ISLAND 2015

Thank Your
PR Fund
Supporters

SAF PR FUND

4% SAF AMELIA ISLAND 2015

29



SOCIETY of
AMERICAN
FLORISTS

Your Growth is Our Business

Home News/info ~ | Sales/Mkia. = Business Resources v

A  SalesMig.

safnow.org

Sales/Marketing
tab

BENEFITS OF MEMBERSHIP | ABOUT | CONTACT | SAF STORE | LOGOUT |

search

Events/Educ. v+ Gowvt. Affairs + Flower Promos v People + MyINFO v Store

Sales & Marketing

Print this page Send to a friend

Marketing Tools & Resources

Valentine's Day Resource Center — resources to help you prepare for the big day.

Women's Day — tools, information and advice to promote flowers for the oocasion.
Weddings — boost your wedding business with tools, tips and tactics.

‘Sympathy — matarias o help you estabish and e .
the impor flowers d minimize the usa of the n e o flowers” phrase.

and to help them understand

Corporate Business — materials and advice to go after commercial cients.
Marketing Materlals — professional ready-to-use, customizable marketing tools and advice.

Working with the Media — is a powerfui way to capture consumers' attention and get them thinking about flowers and buying from your
shop. Here is advice 1o help you build visibiity for your shop focally.

Press Reloases — press reloases with you and send them to your local news outlets. You'l establish
yourself as the local expert on flowers, and you'l benefitfrom publicy.
Promotional Ideas and Advice — promote you shop locally and pitalizing on SAF's research
i and lat
Facebook Graphics — pomote your business on Facebook ind cover graphics.
Eloral use in print materials, and SAF's Flower Factor Fiicks Gallery photo abbum

flaunts SAF's expansive collection of floral images, as well as pictures submitted by members.

Web Banner Ad Library — colorful website banner ads promoting holidays and special reasons to buy flowers. They'e free for SAF
members!

SEO - nd Engine Optimization g ity for
Your Web ste.

Printed Materials — Check the SAF store o order statement stuffers, postcards, posters, business-to-business materials, sympathy

materials, counter cards, flower name tags and more!

ND 2015

Floral Management’s
22nd Annual
Marketer of the Year

=

9/21/15

30



9/21/15

oo .
F‘[‘ORA[‘ MARKETING + FINANCE « PERSONNEL

E [PNT men it
- ot Mt of e i ; -~ The Winners

FuoraL Manacement's
1996 Marketers of the Year
Reveal Their Secrets

4} SAF AMELL \[H[ \I\D"'{I
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1998-2000

ENT .

1 ATV :
ALSO INSIDE: / /] I] I]sll i . T -— i A
s vaceseny e Floral Management’s - | 3 3
7 weswesueg v ssrvsoe 1999 Markster of the Yoar ; 224 ers cash
Pt o Yo et Reveals Their Secrets < . B inlbnPBbperation

722"

=
o dl P
) 2 — Vi
o de: California Cuts, p. 14 + Heartfelt Advertising, p. 33 » Killer Customer Service, p3

I ST ~ QSAF  I——

2001-2003 %LJ@,[@J.M@IHQQMJBIHI

Xor Gtk s O

he floral business
i
i I P e B .o business avthority
The Winner
Floral Management’s 2002

NN

€ SAF AMELIA ISLAND 2015
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Hural Mana

he floral business authorit

2004-2006 UE"‘E"[

geimen:

sabsony 2‘}

Elural Mana

e floral business authority

* foral Manaqement"
2006 Harketer of thé¥ear

eWinne v

da's House of Flowers, Woodstock; Ga.

Also Inside:

Yo B s 1.

ey oD o S, 20
e You Best it Matesial? 139

Floral Management’s & ;
. 2005 Marketer of the Year

e The floral business authority

Also Inside:

Proteas with Punch, p. 16
Beyond a Helping Hand, p. 37
Accounting for Charity, p. 45

o P‘[‘O §
Veuiz - no.t
m[‘ MARKETING « FINANCE + PERSONNEL

MANAGEME

ALSO WSIOE
Haart 1o Hoart

Sign Your Wey
1o Sates
Seasonsi Heo:
Hring Right

the YWINNETS

Floral Management’s Marketers of the Year Reveal Their Secrets

9/21/15
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2007-2009

e A O
L Tt

HORIT,

< < ~
¥ (=
b
y d
/A &/ - ,-:—ﬁ
. \ ! g

.W‘yzoo'l-Mnrﬁh,”h. .
the Winney /f
paisch & Skinner, St. Loy; 0 = v .
24 A .

E & Bougquets is the 2009

"Q; Marketer of the Year!

S minutes ago + 16 comments  share

© 16,000 peogle ke this.
((1!/ Again!
!‘ 2 51 Welcome
] e s

{) SAF AMELIA ISLAND 2015

2010-2012

floral =~ floral s-zxs
Ilal 'w Inanageme

L 2

{) SAF AMELIA ISLAND 2015

9/21/15

34



2013-2014

floral = ﬂoral
management 1ana

{)) SAF AMELIA ISLAND 2015

Floral Management’s
22nd Annual
Marketer of the Year

4} SAF AMELIA ISLAND 2015
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Judges

*Robert Aykens, AAF, Memorial Florists & Greenhouses, Inc.
=Ben Dobbe, Holland America Flowers, LLC

=BJ Dyer, AAF, AIFD, Bouquets

=Danielle Mackey, Danielle Mackey Public Relations

=Sandy Nielsen, Nielsens Florist

*Rod Saline, AAF, Engwall Florist & Greenhouses, Inc.

4% SAF AMELIA ISLAND 2015

And the Winner is...

4% SAF AMELIA ISLAND 2015
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RA THE FLORIST

Vince Butera, AAF, AIFD, PFCl and Carolyn Butera

) SAF AMELIA ISLAND 2015

4) SAF AMELIA ISLAND 2015
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BLTLR'\ ABOUT WIDDINGS STUDIO FLIURISH JOURNAL SHOP  CONTACLT 'he

.

g 0 A > e A\
.. - 14 v,
S oh’ ,ot'n-'-‘kl" > - X 1 !)’ﬁ
v

<t \:,'

/7 INTERNATIONAEEY
INSPIRED
‘
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s o Cowys B
Join Linkedin and access Carolyn’s full profile. X
It's free!

Corwrys Btwe.
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BUTERA THE FLORIST
313 EAST MARKET STREET
DOWNTOWN YORK, PA

froo porking In roce
next 10 Renclisonce Bridols

contoct
weoddingi@buteratheflorist.com

717-846-4283

4 SAF AMELIA ISLAND 2015
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Results: 2014 vs. 2013

* 94% increase in wedding
sales,

* 25% increase in average
wedding ticket

* Weekly In-store traffic
growth: 30 to 2,500

* AMELIA ISLAND 2015

YL FLOR¥

4} SAF AMELIA ISLAND 2015
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