
The Power of Print 
Each issue of Floral Management magazine —  
on average — reaches 11,000 people in the U.S. and 
11 countries. 

visited the website of an advertiser 
after viewing the company’s 

advertisement.

60%
save advertisements 
for future reference.

40%

Immediate brand exposure —  
stand out and be seenVisibility |
Print media drives readers beyond 
the pageAction |
Brand recall is higher after seeing a 
print adRecognition |
Print helps your business reach potential 
customers and engage target audiencesReach |

Why Advertise in Print?

For sponsorship and advertising opportunities contact: Sheila Santiago,  
703-838-5225, to start your program today!

mailto:Sheila%20Santiago?subject=Partnership


Floral Management Magazine
January/February

Ads Close: 12/9/22 
Materials Due: 12/13/22

The Succession Issue
• Exit strategies to plan for the future 

of your shop
• Efforts to recruit the next generation 

of floral business owners through 
internships, community partnerships 
and industry organizations 

• How to market to the next generation 
of customers

Featured Products:
• Outdoor garden and gifts
• Dreamy daffodils

March/April

Ads Close: 1/27/23 
Materials Due:  2/3/23

The Customer Service Issue
• How florists are exceeding new 

customer service standards     
• A luxury wedding flower buyer’s tips 

to find high quality product
• Tips to combat inflation and maintain 

your margin 

Featured Products:
• Fabolous finds from spring market 

shows
• Pantone color of the year flowers

May/June

Ads Close: 3/22/23 
Materials Due: 3/30/23

The Event Issue
• Growing corporate sales in a post-

COVID environment
• Navigating the new world of 

sympathy work 
• Popular wedding flowers: from farm 

to a bride’s bouquet

Featured Products:
• Bridal accents and accessories 
• American grown flowers

July/August

Ads Close: 5/26/23 
Materials Due: 6/2/23

The Innovation Issue
• Products and processes that are 

changing the industry
• Innovator profiles 
• Must-have apps to run your 

business

Featured Products:
• Key technology vendors 
• Fall accents

ATTENTION 
GETTER 

SAF recognizes that 
industry thought leaders 
have insight and experience 
to share with members. 
Showcase your expertise 
as a sponsored content 
contributor in Floral 
Management. Sponsored content is offered in one-page or a two-page 
spread formats.

September/October
• Ads Close: 7/28/23
• Materials Due: 8/3/23

The Growth Issue
• SAF Marketer of the Year winner 

revealed
• Strategies to grow sales in uncertain 

economic times

Featured Products:
• Sustainable add-ons to boost 

business
• Alstroemeria 

November/December
• Ads Close: 9/29/23
• Materials Due: 10/5/23

The Fresh Products Issue
• Outstanding Varieties Competition 

winners
• 2024 floral trends forecast
• Strategies for sustainable designs 

and practices

Featured Products:
• BONUS: The 2024 Fresh Product 

Buyer’s Guide
• Chrysanthemums

For sponsorship and advertising opportunities contact: Sheila Santiago,  
703-838-5225, 

mailto:Sheila%20Santiago?subject=Partnership


What’s your story? 
• Conserving water and electricity, using 

renewable energy
• Creating less waste or sustainable 

packaging 
• Reducing carbon emissions and/or 

footprint
• Using biological agents for pest and 

disease control
• Investing in employees and their  

well-being

All participants must submit:
• Headline
• 3 to 5 images of your efforts (images 

should be high-resolution, 300 dpi .eps 
or .jpeg)

• Company logo
• 50 word (or less) company description
• Company address, website, phone 

number, email

BONUS: Sustainability Spotlight: 
Showcase your sustainability practices

Two-page spread: $2,000
500 – 700 word description of your 
sustainable efforts
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Sustainability  
in Bloom 

“At Rotree, we are dedicated to green practices—
including water conservation—when it comes 
to growing our award-winning flowers.”

ROTREE FARMS
123 Farmlane Drive

Prescott Valley AZ 37645
888-978-6345

rotreefarms.com

Rotree brings water conservation to floral farming.

WATER CONSERVATION

  Society of American Florists | WWW.SAFNOW.ORG 32 FLORAL MANAGEMENT | Special Issue: Sustainability 

ORGANIC PRACTICES

B
ustempos eatumquod modit 
fugia vita vollest voloreribus 
si consequo doluptatus, odi 
sincta nitemolorro omnis et 

et fugit mos dollorum id quatur? Nam 
quatum suntorunt harum sandam, aut ad 
quae cone provid magnihi lictatus dolor 
aut ime ea num imenihil mi, ut volupta 
tendae nem la volupti beatinu llautat 
quae natiunt idunt dolorestet atur? 
Molupid moloratur?

Elecest es Milia 
Plaut debis quident quo blaut est vene 
ma sunt vel into mi, corum illab inctiu-
sanit harchilibus intio modisti squoste 
ni imagnihit vernat endis sumquunt 
aceaqui omnis ilit quam videbist, quat 
ma im quam, ut quam faciis dendis et 

ommolestiam esto volum quas aut hitia 
quiam eaquia quasi nobitaquam, qui 
que sitatum quam aceria simus et erias 
el estendandi dolorem ad que nimpori 
cus am qui sit prae la dolupta necte 
nisciant, qui tectae. Antiamu scilis es 
nienduciam, ut aut quat a non restium 
et erite por maion pa id utectatis il mint, 
officie ndustibus solor audae asimin 
eum qui toriae nihilisqui ut litione cep-
ero experibus, si dolupta tioribusae es 
cus rehenest, vellaborem que core vid 
molores tisimint hilliate non et qui dicillis 
eicabo. Odit ab ilibus premo blaboressit 
digent fugit et ad que molorum solo 
molum sequam ressusa ndicati aliquodit 
maximpos qui nobis est, con consecti 
atemporporem ant essum dolenis eosa-
pis ut voluptia si at.

Pollinator Power 

INTERNATIONAL 
FLOWER

987 WorldCrest Road
Appleton WI 37645

888-978-6345

internationalflower.com

International Flower improves floral production with 
its line of pollinators, hives, and habitat products.

“Pollination is one of the most important parts 
of successful floral and fruit production.”
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One page: $1,500
300 –  500 word 
description of your 
sustainable efforts

Rates:

• Ads Close: 6/2/23 • Materials Due: 6/9/23

Tell your sustainability story and highlight your company’s noteworthy practices 
in environmental protection, social equality, and economic sustainability. 
Sustainability stories demonstrate that the floriculture industry is proactively 
addressing our impact on a changing climate. 

WASTE 
MANAGEMENT

REFRIGERATION

SHIPPING

WATER

ELECTRICITY

PESTICIDE

PACKAGING

For customized multi-channel options contact, Sheila Santiago, Director of Development.

Floral Management’s 
Sustainability 

Spotlight

mailto:mailto:ssantiago%40safnow.org?subject=Sustainability%20Spotlight


Floral Management 
Magazine  
Issue Rates and Specifications 

Visibility |

Action |

Recognition |

Reach |

Ad Specifications: 

Publication Trim Size:  8.25” x 10.875”

Full Page:  8.5” x 11.125”

2/3 Vertical:  4.6” x 9.625”

1/3 Vertical:  2.2 x 9.625”

2-page spread:  16.75” x 11.125”

Print Rates: 

Cover Position:  $2,600

Full Page:  $1,900

2/3 Vertical:  $1,200

1/3 Vertical:  $900

2-page spread/ $2,900 
sponsored content

Placement in Floral Management includes digital edition 
at no additional cost. 

For sponsorship and advertising opportunities contact: Sheila Santiago,  
703-838-5225, 
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